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WORK PLAY



● “Here are the papers I have written, where are the ones you have?”
● Authors
● Readers
● Researchers 

ResearchGate

● “Here are some pictures of my children for my friends and family.”
● “I have a table and chairs to give away and/or I’m looking for 

people that love weaving fruit baskets.”

● Companies
● Communities
● General Public

Facebook

● “Here’s an attractive mix of pretty photos, videos, and lots of ads in 
an endless scroll.”

● Companies
● Content Creators
● General Public

Instagram

● “I have a job posting or I’m looking for one.” 
● “I’m a thought leader and/or cool stuff has happened lately that I 

want to share.”

● Recruiters
● Job Seekers
● “Professionals”

LinkedIn

● “Want a high-quality video tutorial, an hour-long video about 
speed running, or an unboxing of the newest phone? It’s here!”

● Companies
● Content Creators
● General Public

YouTube

● “Want to watch short videos from literally anyone on literally 
anything? They’re already playing.”

● Companies
● Content Creators
● General Public

TikTok

● “Here’s my hot take, let’s argue about it.”
● “I have an update about something I’ve done that I want to share 

and chat about.”

● Companies
● General Public

Twitter/X/
Bluesky



WHY 
BOTHER?



Keep your network 
informed

Collaborators, people in 
your field, doctors or 
patients, new students, 
funders and universities, 
editors and societies

Find new 
collaborators

You can come up in web 
searches globally with 
exactly what you work on. 
A history of sharing is an 
asset!

Share your work 
outside your circle

Science is for everyone! 
Get new people excited 
about your field

Social Media is Global



WHAT 
SHOULD I 

DO?



What do I want to say?

A new update? A setback? Looking 
for something? Did you publish? 

Did you read a great paper? Were 
you inspired at a conference? 

Why do they want to 
listen?

What’s in it for them? A fun fact 
to share with friends? A new 
job? A great paper to cite and 
work off of? 

Who do I want to say 
it to?

New students? Patients? 
Science fans? Your network? 
Journal editors? 

03 

01 02 

Ask the hard questions



I’ve published a new 
paper!

I want to tell 
everyone about 

it!

I want the 
community to 
make changes

I want to be 
cited. A lot. I want tenure 

and a promotion

I want new 
post-docs or 

students
I want new 

collaborators to 
take this 

research forward

I just want to be 
congratulated



I’ve published a new 
paper!

I want new 
collaborators to take 
this research forward



What do I want to say?

Why do they want to 
listen?

Who do I want to say 
it to?

03 

01 02 

I’ve published a new 
paper!

I’ve done the preliminary work 
here, but I need collaborators to 

test this further. Are you 
interested?

Testing out something new could 
get more people interested in the 
journal or society. More publicity!

Journal editors, societies, people 
in a position to run a pilot on 
some journals. 
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Video abstracts and plain language summaries are the best way to reach 
scientists and non-scientists alike. I just published my study in PLOS One, but 
I’d like to take these findings further. 

Are you in control of a journal and want to help test this on a larger scale? 
Reach out and let’s collaborate!

● Ask your network to 
share/repost

● Follow up with comments

● Check for direct messages



Once isn’t 
usually enough



Authenticity

Be who you are, not who 
you think you need to be. 
It’s obvious when you’re 
not being authentic.

3

Consistency

It’s hard to remember 
someone you met one 

time very briefly. You need 
to show up often.

2

Engagement

People want to connect 
with you and start a 
conversation. Be sure to 
respond to comments and 
questions.
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Build a community



Avoid pitfalls

Unethical or inaccurate 
content

One-way 
conversations

Too self-promotional



This seems like 
a lot…



You don’t have to do it 
alone!

Partnerships 
make it 
easier

Influencers 
and 

aggregators

Societies

Journals Universities

● Talk to your university press release 
department

● Talk to editors or journal/society 
social media groups - tag the 
journal when you post!

● Search on the social media site you 
think is the best for you - look for 
people and reach out

● Who do you follow? Reach out and 
make friends! Ask if they can boost 
your message.
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